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Email 
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Website 

attn.com 

Linkedin 
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SKILLS 

I 
CREATIVE LEADERSHIP 

CREATIVE MANAGEMENT 

I 
FILM & VIDEO DIRECTING 

I 
WRITING FOR FILM & VIDEO 

I 
BRANDED CONTENT 

I 
VIDEO EDITING 

EDUCATION 

• UNIVERSITY OF TEXAS AT AUSTIN

BS, Radio / Television / Film

!PROFILE

Write, direct, and produce award-winning traditional and new media content that ex­

ploits digital video streams, pop culture, and a rare creative vision to achieve masterful­

ly delivered film and video projects. 

20+ years of diverse experience amassing a dynamic skillset in all aspects of proj­

ect execution from idea concept to final production. 

Highly developed business acumen that includes proven expertise in brand aware­

ness, marketing/advertising, budget management, creative strategy, and 

cross-functional collaboration to deliver win-win results for the company and its 

business partners. 

Industry-recognized thought leader with a natural ability to assemble and equip 

teams to develop compelling and memorable digital content as well as inspire a 

passion for the next creative challenge. 

EXPERIENCE 

2018 
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2018 
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2014 

attn: 

Executive Creative Director - Brand Partnerships

Hired as the first ECO to lead the creative department to generate 

award winning purpose driven results for partners such as adidas, 

Amazon, T-Mobile, IBM, Subaru, Netflix, Freeform/Oisney, REI, etc .  

BuzzFeeo 

As on ly  the second video producer hired under visionary Ze 

Frank, pioneered and led the company's branded video depart­

ment ,  generating massive growth in just over 5 years .  

Executive Producer - Branded Content

Recruited, trained, and developed a high-performing branded 

video team, offering creative and strategic guidance in the de­

velopment of advertising video products that have generated 

millions of views and industry accolades. 

Identified and pursued opportunities for new video products 

to maintain a competitive position in the native advertising 

world. In addition, oversaw the branded arm of the largest 

digital food network in the wor ld - TASTY

Partnered with the Head of Physical Production to ensure effi­

cient management of time, budget, and deliverable objectives. 

Earlier BuzzFeed Career Advancement 

Senior Creative Producer, Video Producer 
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